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ARSTRACTT

This paper 1s entitled "Marketing Mix at PP Temu Kencono Gunungpati

ang™. It is the result of field study that was conducted for three weeks (March 14,

- Apnl 6, 2005) v the Marketing Research Department of PI. 'Temu Kencono

spati - Semarang, This studv s aimed w deseribe the markering wix that is used o

smu Kencono Gunungpati - Semarang,

To collect the data interview, observation and library methods were used. The
method was conducted to get information about marketing mix in the company.

s wservation method is aimed at understanding the quality ol marketing mix that is

& 5 PT. Temu Kencono Gunungpati - Semarang. The library research method was

sted o get some information about Marketing Mix.

From the data analysis. it is concluded that Marketing Mix that is used by PT.

Kencono Gunungpati - Scmarang includes: price, product, promotion and

jon channel. :

PT. Temu Kencono Guuungpati ~ Semarang produce tangible product and half-

Earoduct -

- In determining the price, P'I" Temu Kencono regards some components they are:

aierial cost, transportation, the emplayee’s salary, and tax.

~ The promotion aclivitics that are conducted by PT Temu Kencono are:

sment, selling promotion, brochure and product sample.

#T. Temu Kencono uses two distribution-channels, they are: short distribution

o or direct distribution channel and long distribution channel or indirect

1on channel.
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