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ABSTRACT

The paper, entitled “Strategy of Promotion at Disperdag (Trade Office) of

Central Java Province,“ is the result of field study conducted for one month
(started from January 21, 2008 up to February 18, 2008) at Disperdag (Trade
Office) of Central Java Province.

The data of this study were collected by using observation, interview, and

library research methods. The observation method was aimed at understanding the
activities of promotion strategies. The interview method was conducted to get
information about the promotion strategy of product in the company. The library
research method was conducted to get references about marketing strategy.

From the study, it can be concluded that the promotion strategies of

product at Disperdag (Trade Office) of Central Java Province include:

8
2.

3.

Providing product in accordance with the demand of overseas buyers.
Improving the quality of product by carrying out training of marketing to
UKM (Medium-Small Entrepreneur).

Conducting events which consist of:

a. Trade Fair

b. Trade Exhibition

c. Trade Mission

Product offering which consists of:

a. Executive visit

b. Executive call

Attracting the Customer which consists of:

a. Advertising

b. Marketing promotion

Maintaining Customer which consists of:

Giving the customers positive response

Serving the customers politely

Solving the customer’s problems

Appreciating the customers

Introducing product to the customers
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